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Introduction :

This new issue of the International Journal of Social Communication offers a
selection of peer-reviewed scientific studies that reflect the epistemological and
methodological diversity of the field of media and communication, within both
local and international contexts, and in light of the profound transformations
brought about by the digital environment

The issue includes timely and relevant research articles addressing topics
such as the credibility of news on social media, the professional production of
tourism reportage on Algerian television, and the construction of brand image
through digital marketing communication. Other studies explore the influence of
extremist groups on digital platforms, the use of emojis as an alternative language
in virtual spaces, and the application of artificial intelligence in media research.
Furthermore, the issue tackles important themes such as media’ s role in tourism
development and public institutions’ responses to digital usage.

This thematic and methodological diversity reflects the journal’ s ongoing
commitment to publishing rigorous scientific content that keeps pace with
contemporary communication challenges and contributes to the advancement of
academic research in media and communication studies in both Algeria and the
broader global context.

Editor—in—Chief
Social Communication Journal
Professor Larbi Bouamama



Conditions of Submission and Instructions for Authors

The International Journal of Social Communication is an international quarterly academic

journal specialized in media and communication studies and the field of social sciences,

published in Algeria with the rate of one volume per year, distributed into 4 issues. The

Journal is concerned with original and innovative studies carried out by researchers in the

field of media and communication studies, as well as various related fields of research,

including the sociology of communication.

This scientific platform is an initiative that intends to provide opportunities for researchers

in the different branches of humanities and social sciences, in order to capitalize on their

academic efforts for the common benefit of all.

The publication process is subject to the following conditions and criteria:

The journal publishes researches in the following languages: Arabic, French and
English.

The Journal is supervised by two boards: an editorial board and a scientific board. All
the submitted papers are subject to secret peer-reviewed scientific arbitration by
qualified specialists in the field, who will determine academic papers suitability for
publication.

The researchers who submit their papers must respect the following conditions:
authenticity, documentation,novelty, scientific value, knowledge, linguistic
correctness, style and accuracy.

The researchers must respect the required scientific and methodological conditions.
-The research should not be taken from a previous research that has been published,
and also should not be published or submitted to be published in another journal.

The number of research pages should not exceed (25) pages, including tables and
references. As for the appendices and questionnaires forms, they should be placed
after the list of references. Appendices and questionnaires forms will be reserved for
the sake of evaluation and will not be published.

The name of the researcher should not be mentioned nor indicated in the content of
the research, for the confidentiality of the peer review evaluation process.

Papers in Arabic should be written with a computer in Sakkal Majalla font, font size

14, and papers in foreign languages should be written in Times New Roman font,

font size 14.



= A research summary should be written (100 words or fewer), in addition to a
translation of the summary in one of the two languages: French or English, with the

keywords placed below the summary.

% Papers should be sent to the following e-mail:

journalsocialcommunication@gmail.com

% Orthe following address:

International Journal of Social Communication, Faculty of Social Sciences, Abdel Hamid

Ibn Badis University of Mostaganem — Algeria, Postbox Mostaganem- Algeria 27000
Phone number: +213 045421129
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