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Editorial Introduction:

The International Journal of Social Communication is pleased to present this new issue to
researchers. It brings together peer-reviewed studies that examine the transformations of
communication across universities, institutions, and society, while exploring the challenges and
opportunities the digital environment poses for knowledge production and professional interaction.
The issue foregrounds academic communication and relationship management within the university
sphere, drawing on organizational and critical-descriptive approaches to map communication
structures and mechanisms, and to analyze how digital strategies are employed to build and strengthen
scholarly networks.

This issue also addresses media practice and its professional, ethical, and legal challenges—
including the archival profession and its responsibilities in the Algerian context alongside an appraisal
of investigative journalism through the ARIJ model, which offers an applied reading of working
methods and tools. The issue is further distinguished by its linguistic diversity Arabic, English, and
French enriching scholarly dialogue, as reflected in the multilingual titles listed in the table of
contents.

In the domain of media and social organization, the studies examine the role of digital public
relations (2.0) in institutional reputation management and analyze institutional discourse on social
platforms through a study of ministerial spokespersons’ communication on X, in addition to questions
of digital governance in the waqf (endowment) sector. Collectively, these contributions provide
comparative models that help researchers understand communication strategies across public and non-
profit domains.

The contributions also expand into cultural, identity, and media-education perspectives: from
analyzing the identity dimension of Algerian historical cinema to examining Islamic values in the
written press; from using films as authentic materials in English language teaching to documenting
pedagogical practice within the competency-based approach. Together, these papers open space to
explore the relationship between cultural content, educational methods, and the reception of media
messages.

Furthermore, the issue includes ethical, methodological, and critical studies that respond to the
challenges of research in the digital age: reflections on the ethics of scientific research in the context of
artificial intelligence technologies; a reconsideration of the adequacy of traditional methods and tools
for digital media studies; examinations of the effects of digital media falsification on societal security;
and analyses of phenomena such as hate speech and echo chambers on social networks. These
contributions offer theoretical and applied frameworks that support the refinement of research tools
and methodologies.

Through this thematic and methodological diversity, the Editorial Board reaffirms the journal’s
commitment to broadening the horizons of research in communication and media studies by providing
an inclusive scholarly platform that accumulates knowledge and fosters dialogue among different
research schools and intersecting disciplines. We hope that researchers will find in this issue rigorous
material that enriches their work and stimulates further contributions that deepen critical understanding
of communication transformations in local, Arab, and international contexts.

Editor-in-Chief
Professor Larbi Bouamama



Conditions of Submission and Instructions for Authors

The International Journal of Social Communication is an international quarterly academic

journal specialized in media and communication studies and the field of social sciences,

published in Algeria with the rate of one volume per year, distributed into 4 issues. The

Journal is concerned with original and innovative studies carried out by researchers in the

field of media and communication studies, as well as various related fields of research,

including the sociology of communication.

This scientific platform is an initiative that intends to provide opportunities for researchers

in the different branches of humanities and social sciences, in order to capitalize on their

academic efforts for the common benefit of all.

The publication process is subject to the following conditions and criteria:

The journal publishes researches in the following languages: Arabic, French and
English.

The Journal is supervised by two boards: an editorial board and a scientific board. All
the submitted papers are subject to secret peer-reviewed scientific arbitration by
qualified specialists in the field, who will determine academic papers suitability for
publication.

The researchers who submit their papers must respect the following conditions:
authenticity, documentation,novelty, scientific value, knowledge, linguistic
correctness, style and accuracy.

The researchers must respect the required scientific and methodological conditions.
-The research should not be taken from a previous research that has been published,
and also should not be published or submitted to be published in another journal.

The number of research pages should not exceed (25) pages, including tables and
references. As for the appendices and questionnaires forms, they should be placed
after the list of references. Appendices and questionnaires forms will be reserved for
the sake of evaluation and will not be published.

The name of the researcher should not be mentioned nor indicated in the content of
the research, for the confidentiality of the peer review evaluation process.

Papers in Arabic should be written with a computer in Sakkal Majalla font, font size

14, and papers in foreign languages should be written in Times New Roman font,

font size 14.
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