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Editorial Introduction:

The International Journal of Social Communication continues its scholarly trajectory as it
completes its twelfth year and enters its thirteenth, presenting a new issue that stands as the
final publication of the current year. This issue once again reaffirms the journal’s commitment
to academic quality, epistemological openness, and methodological and linguistic diversity in
approaching questions of. communication, society, and culture in both local and global context
This issue brings together a distinguished selection of peer-reviewed articles reflecting the
contemporaneity and diversity of communication studies, in terms of topics, methodologies,
and theoretical frameworks. Several contributions examine digital creativity and the
construction of institutional image within Algerian organizations, while others focus on radio
discourse, linguistic duality, and the dynamics of spoken Arabic in the Algerian media context,
shedding light on transformations in everyday communication and their cultural and identity-
related dimensions.
The issue also pays particular attention to local culture and its role in social change and the
shaping of youth identity. In this regard, it includes studies addressing protest songs, popular
culture, and their representations in the public sphere, highlighting the deep interconnection
between communication, artistic expression, and contemporary social stakes.
Methodological innovation constitutes another hallmark of this issue. Contributions employ
semiotic analysis to explore cultural representations in cinema, alongside studies that apply
bibliometric analysis and scientometrics, using advanced digital tools to examine global
scientific output in the fields of institutional repositories and knowledge communication. The
issue also engages with emerging digital phenomena, offering analytical classifications and
critical assessments of their communicational and cultural implications.
This thematic and methodological richness underscores the journal’s determination to remain a
rigorous academic platform that keeps pace with rapid developments in social communication
studies, while providing scholars from diverse academic backgrounds with an opportunity to
contribute to high-level scientific debate.
On this occasion, the Editorial Board of the International Journal of Social Communication
extends its sincere thanks and appreciation to the members of the Scientific Committee, the
Advisory Board, and the Reviewers for their meticulous and responsible scholarly work in
evaluating submissions and enhancing their quality. Special recognition is also due to the
administrative and technical staff, whose continuous efforts ensure regular publication,
adherence to academic standards, and the journal’s visibility on international scientific
platforms.
Finally, we express our gratitude to all researchers who have chosen the journal as a venue for
disseminating their work. We reaffirm our commitment to pursuing this academic path with
the same scholarly rigor and with greater openness, in service of scientific research in the field
of social communication.
Editor-in-Chief
Professor Larbi Bouamama
Abdelhamid Ibn Badis University, Mostaganem



Conditions of Submission and Instructions for Authors

The International Journal of Social Communication is an international quarterly academic

journal specialized in media and communication studies and the field of social sciences,

published in Algeria with the rate of one volume per year, distributed into 4 issues. The

Journal is concerned with original and innovative studies carried out by researchers in the

field of media and communication studies, as well as various related fields of research,

including the sociology of communication.

This scientific platform is an initiative that intends to provide opportunities for researchers

in the different branches of humanities and social sciences, in order to capitalize on their

academic efforts for the common benefit of all.

The publication process is subject to the following conditions and criteria:

The journal publishes researches in the following languages: Arabic, French and
English.

The Journal is supervised by two boards: an editorial board and a scientific board. All
the submitted papers are subject to secret peer-reviewed scientific arbitration by
qualified specialists in the field, who will determine academic papers suitability for
publication.

The researchers who submit their papers must respect the following conditions:
authenticity, documentation,novelty, scientific value, knowledge, linguistic
correctness, style and accuracy.

The researchers must respect the required scientific and methodological conditions.
-The research should not be taken from a previous research that has been published,
and also should not be published or submitted to be published in another journal.

The number of research pages should not exceed (25) pages, including tables and
references. As for the appendices and questionnaires forms, they should be placed
after the list of references. Appendices and questionnaires forms will be reserved for
the sake of evaluation and will not be published.

The name of the researcher should not be mentioned nor indicated in the content of
the research, for the confidentiality of the peer review evaluation process.

Papers in Arabic should be written with a computer in Sakkal Majalla font, font size

14, and papers in foreign languages should be written in Times New Roman font,

font size 14.



= A research summary should be written (100 words or fewer), in addition to a

translation of the summary in one of the two languages: French or English, with the

keywords placed below the summary.

¢ Papers should be sent to the following e-mail:

journalsocialcommunication@gmail.com

% Orthe following address:
International Journal of Social Communication, Faculty of Social Sciences, Abdel Hamid

Ibn Badis University of Mostaganem — Algeria, Postbox Mostaganem- Algeria 27000
Phone number: +213 045421129
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