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Abstract:

This paper aims to clarify the foundations of preparing and implementing media campaigns
on YouTube, and the impact of the introduction of promotional digital video technologies
on some stages of this communication activity and on the interaction of the masses with it.
It also aspires to demonstrate how to make the best use of YouTube's technical features, its
marketing offerings and the networking it allows to achieve the desired campaign impact at
the right time.

This study revealed the differences between classic media campaigns and digital campaigns,
as required by the technical characteristics of YouTube and the characteristics of its
audience, while extracting the most important mechanisms that would increase the
effectiveness of this type of campaigns.
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Audience Overlap

Similar sites that share the same visitors and search keywords with this site.

Site’s Owerlap Score Similar Sites to This Alexa Rank
Site
-
g82.1 EOCOEle.com 1
I 71.5 facebook.com 7
- 68.2 wikipedia.org 13
- 51.2 instagram.com 24
50.6 amazon.com 11
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